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89% of businesses will compete 

primarily on user experience 

 
Accenture, 2016 



AI will be the new user Experience 

 
Accenture, 2016 

A game-changing technology 
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Source: CB Insights, www.cbinsights.com/research/top-acquirers-ai-startups-ma-timeline 

The race for AI 
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Companies mentioning AI is rising rapidly 

Number of transcripts mentioning AI

Source: Bloomberg, www.bloomberg.com/professional/blog/business-focus-artificial-intelligence-rising-2 
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Source: MIT Sloan Review, www.sloanreview.mit.edu/ai2017 
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Source: CB Insights, www.cbinsights.com/research/artificial-intelligence-emerging-industries (Q1 2012-Q1 2017) 

AI Heatmap: deals distribution by category 



Intelligence powered by machines 
Wikipedia 

What is artificial intelligence (AI)? 



“AI is the activity devoted to making machines more 

intelligent, and intelligent is that quality that enables an 

entity to function appropriately and with foresight of its 

environment.” 
 
Nils J. Nilsson, The Quest for Artificial Intelligence, 2010 

What is artificial intelligence (AI)? 
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AI is all around us 



#AlloraAI 

“Likely to be one of the  
first domains in which the  
general public will be asked to trust the 
reliability and safety of  
an AI system for a critical task.” 
 
Stanford University, 100 Year Study on AI, 2016 

AI Domains: 

Transport 

I.5m miles driven in US 

10m self-driving cars on 

the road by 2020 
Source: Business Insider 
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AI Domains: 

Employment 

“45% of US jobs can be tackled in 

some way by AI in it’s current state.” 
 

Stanford University, 100 Year Study on AI, 2016 
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AI Domains: 

Healthcare 

“AI can mine outcomes of millions of 

patient records, enable finer grained 

diagnosis and treatment.” 
 

Stanford University, 100 Year Study on AI, 2016 
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AI Domains: 

Travel and hotels 
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AI Domains: 

Travel and hotels 
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AI Domains: 

Travel and hotels 



How is Allora different from 

anything else on the market? 

by Avvio 

allora 
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“By using AI to orchestrate better online 
interactions between you and your customers, 
Allora will drive direct bookings through great user 
experience and creating personalised 
experiences.” 
 
Frank Reeves, Co-founder & CEO, Avvio 

by Avvio 

allora 
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Machine Learning 

Hotel-level learning 

models 

Network 

Intelligence 

Network-level learning 

models 

Recommender 

Engine 

Personalised predictive 

recommendations 

by Avvio 

allora 
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Single Hotel 24 Hours: allora.ai 

 

Network time-lapse x 10: allora.ai 

by Avvio 

allora 

https://dev.avvio.com/stefan/045_24hSingelSite/
https://dev.avvio.com/stefan/045_Timelaps10/
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Machine Learning 

Hotel-level learning 

models 

Network 

Intelligence 

Network-level learning 

models 

Recommender 

Engine 

Personalised predictive 

recommendations 

by Avvio 

allora 



#AlloraAI 

Allora is always in conversation 



#AlloraAI 
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